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RE:   Issuance of the Revised Draft 2012 Medicare Marketing Guidelines   
 
We are pleased to announce the release of the draft 2012 Medicare Marketing Guidelines for 
Medicare Advantage (MA) organizations (MAOs); prescription drug plan (PDP) sponsors; 
section 1876 cost-based contractors; demonstration plans; and employer and union-sponsored 
group plans, including employer/union-only group waiver plans (EGWPs). The draft revision of 
the Medicare Marketing Guidelines is available on the marketing page of the CMS website at: 
http://www.cms.hhs.gov/ManagedCareMarketing/ and is also being issued as Chapters 3 and 2 of 
the Medicare Managed Care Manual and the Prescription Drug Benefit Manual, respectively. We 
are releasing these draft revisions to obtain public comment, which we will consider carefully 
before finalizing the Guidelines later this spring.  
 
In keeping with our continuing efforts to update and improve marketing requirements, the 
changes made to the draft 2012 Medicare Marketing Guidelines are focused on clarifying 
existing language and incorporating recent policy issuances needed to enhance marketing 
operations under both the MA and Part D programs. We have also made minor editorial changes 
throughout the document. Please note that CMS has and will continue to issue separately 
technical and procedural clarifications regarding CMS marketing models for contract year 2012.  

In order to facilitate review of our proposed changes to the Guidelines, attachment A provides a 
high-level summary of the most significant changes in the draft. The proposed changes are also 
highlighted in red italicized font in the Guidelines. We ask that commenters focus primarily on 
our proposed changes and not on established policy issues. Comments on the draft revisions 
must be received by CMS no later than 5 PM (EDT), January 20, 2011.  Comments received 
after this date may not be considered for this update.  Please submit all comments using the 
attached Excel spreadsheet via e-mail to Marketingpolicy@cms.hhs.gov with “Comments on 
Marketing Guidelines” in the subject line of the email.  We thank you in advance for your careful 
review and comments on these draft Medicare Marketing Guidelines. 
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