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Health Plans Operations in the Kansas City, Missouri regional office for the 
Centers for Medicare & Medicaid Services.  She currently works as a 
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Team.  Prior to coming to CMS, Cindy taught college composition for three years, 
and was a corporate trainer for a durable medical equipment company.  Cindy 
graduated from Southwest Missouri State University (now Missouri State 
University) with a Bachelor of Arts degree in English Literature, and received her 
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Health Insurance Specialist, Division of Surveillance, 
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Jenny Kehm works for the Centers for Medicare & Medicaid Services (CMS) 
Baltimore office in the Division of Surveillance, Compliance & Marketing. Ms. 
Kehm began her CMS career 9 years ago, where she focused on serving 
beneficiaries through education and outreach. She has extensive experience 
working with beneficiaries, partners, congressional representatives, and 
Medicare plans.  
Over the years, Ms. Kehm has held a variety of positions within CMS including 
Colorado State Lead, Account Manager, audit lead and marketing policy expert. 
She is a graduate of the University of Maryland and holds a Masters degree in 
integrated marketing communications from the University of Denver.  
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Chevell L. Thomas has been a health insurance specialist with the Department of 
Health & Human Services in the Centers for Medicare & Medicaid Services for 
thirteen years.  In that capacity, he has provided technical assistance to states in 
developing, implementing, and monitoring health care delivery systems for 
disabled and low-income, elderly populations; developed Federal regulations and 
policy  affecting  Medicaid,  Medicare,  and  CHIP  (Children’s  Health  Insurance  
Program) beneficiaries nationwide; conducted training for CMS staff and the 
managed care industry on the Medicare Advantage and Prescription Drug Plan 
programs; and currently works with health plans on interpreting Medicare 
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Mr. Thomas is currently in the dissertation phase of his doctoral studies in health 
policy at the University of Maryland, Baltimore County.  He holds an Ed.S. in 
transition special education from the George Washington University, an Ed.M. in 
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