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Health Insurance Marketplace  
January Launch Overview  

To mobilize support around the Health Insurance 
Marketplace, we are launching information for consumers and 
partners to build awareness about this new program. 

HealthCare.gov/Marketplace 

http://www.youtube.com/watch?v=2Rrq8GzWxs8
http://www.healthcare.gov/marketplace


 

 

 

 

 

 

 

 
 

Social Media Channels  

• Facebook.com/healthinsurancemarketplace
 

• Twitter: @MarketplaceGov 




List Serv Mobile Sign-Up  



          
      

   
 

  
    

     
 

Digital Advertising 

• Targeted buy - Young and Healthy in specific states 
• Buy runs January 16 through March 

•	 Paid Search (aka Search Engine Marketing) on Google, 
Bing, Yahoo 

•	 Paid Social on Facebook and Twitter 
•	 Digital Video (pre roll 15 sec) 
•	 Digital Display on sites like MTV, ESPN, Specific Media, 

Pandora 



 
 

 

 
 

 
 

 
 

 
 
 

Bi-fold Brochures  

• The Value of Health Insurance 
• About the Health Insurance Marketplace 
• About the Small Business Health Options Program (SHOP) 

** Available now in English and Spanish 
***Chinese, Vietnamese, Korean, Tagalog, and Russian versions 
are in development. 

In the future, print copies of these brochures will be available to 
order through our existing publications ordering website: 
http://productordering.cms.hhs.gov/. 

http://productordering.cms.hhs.gov/
http://productordering.cms.hhs.gov/
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Preparation 
• Build the infrastructure and customer service channels 
• Conduct consumer research 
• Engage partners and stakeholders 
• Attend state Design Reviews and provide support to states 
• Procurements 
• Coordinate Federal Agency Workgroup and FACA 

Basic Education (partners sign up to help & 

consumers sign up to learn more) 

• Train partners and stakeholders 
• Set expectations and build awareness 
• Provide information on value of insurance, 

health and financial literacy 

Anticipation (consumers gather info and 

prepare for enrollment) 
• Increase awareness 
• Utilize motivational messages 

Act Now (consumers apply and 

enroll) 
Open Enrollment Begins 
• Major launch effort/media blitz 
• Field in action 

Ongoing Support 
• Support those with special 

election periods and Medicaid, 
CHIP, and SHOP enrollment 
• Plan-based customer service 

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV  DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV  DEC J!N FEB M!R !PR M!Y JUNE/. 

Customer Service Timeline: 
Where we’re going and when consumers can engage 

2012 2013 2014 



 

 
 

 
 

  
 

 
 

Marketplace Outreach and Education   

http://www.cms.gov/Outreach-and-
Education/Outreach/HIMarketplace/index.html 

• Sign up for our Partner Listserv 
• Browse FAQs 
• Explore the Resources Toolkit 
• Review Research Findings 

http://www.cms.gov/Outreach-and-Education/Outreach/HIMarketplace/index.html
http://www.cms.gov/Outreach-and-Education/Outreach/HIMarketplace/index.html
http://www.cms.gov/Outreach-and-Education/Outreach/HIMarketplace/index.html
http://www.cms.gov/Outreach-and-Education/Outreach/HIMarketplace/index.html
http://www.cms.gov/Outreach-and-Education/Outreach/HIMarketplace/index.html
http://www.cms.gov/Outreach-and-Education/Outreach/HIMarketplace/index.html



